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1.  Describe	  your	  overall	  goals	  and	  approach	  to	  address	  identified	  community	  	  issues,	  
needs,	  and	  interests	  through	  your	  station’s	  vital	  local	  services,	  such	  s	  multiplatform	  
long	  and	  short-‐form	  content,	  digital	  and	  in-‐person	  engagement,	  education	  services,	  
community	  information,	  partnership	  support,	  and	  other	  activities,	  and	  audiences	  
you	  reached	  or	  new	  audiences	  you	  targeted. 
 
The Radio Bilingüe National Latino Public Radio Network gives regular focus to Latino 
audiences that are often ignored or misrepresented by other media, including immigrants, 
Spanish speakers and low-income people.  Radio Bilingüe assesses community concerns on an 
ongoing basis via listener input during interactive national and regional information talk shows, 
collaboration with hundreds of community partners, our Board of Directors and Community 
Advisory Board, website posts, and other sources. 

 
Radio Bilingüe offers originally produced educational and cultural programming broadcast on 
our own 12 full-power FM non-commercial stations in California and the Southwest.  Our 
signature programs are also carried by scores of affiliate stations throughout the nation, including 
the award-winning journalism of Edición Semanaria de Noticiero Latino news/feature magazine 
and the Línea Abierta weekday interactive call-in talk show on current news and cultural affairs. 
Diverse music and cultural programming and frequent productions promoting Latino community 
education, civic engagement, health and well-being are found on our 24-hour national satellite 
service and streamed live at radiobilingue.org.  
 
2.	  	  	  Describe	  key	  initiatives	  and	  the	  variety	  of	  partners	  with	  whom	  RB	  collaborated,	  
including	  other	  public	  media	  outlets,	  community	  nonprofits,	  government	  agencies,	  
educational	  institutions,	  the	  business	  community,	  teachers	  and	  parents,	  etc.	  This	  will	  
illustrate	  the	  many	  ways	  you’re	  connected	  across	  the	  community	  and	  engaged	  with	  
other	  important	  organizations	  in	  the	  area.	  
	  
Radio Bilingüe partners with hundreds of community individuals, organizations and agencies 
seeking to foster civic engagement and improve Latino lives.  Programming in 2014 included: 

Elections 2014, Immigration Policy and Civic Engagement – Hundreds of reports and 
audience interactive programs through the year brought daily developments and the voices of 
prominent Latino officials, analysts, candidates and concerned residents, engaging Spanish-
speakers in the dialogue, supported by the Ford Foundation, the James Irvine Foundation, the 
Carnegie Corporation, the Walter and Evelyn Haas Jr. Fund, the Marguerite Casey Foundation, 
the W.K. Giving Fund and others.  

Diploma en Mano – Diploma en Hand – year-long national series supported by CPB’s 
American Graduate initiative included live nationally broadcast bilingual forums from historic 
Latino communities - the Rio Grande Valley of Texas and Boyle Heights, Los Angeles - where 
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audience members dialogued with educators, scholars, students and advocates on how to respond 
to the Latino education crisis.  Partners in Texas included KXJT/Colonias Unidas, Rio Grande 
City and KMBH Harlingen-McAllen.  Boyle Heights partners included KPFK Los Angeles, the 
Alliance for California Traditional Arts, Building Healthy Communities-Boyle Heights, and 
Centro Binacional para el Desarrollo Indígena Oaxaqueño.   

Youth Radio Trainings and Programming in Salinas and Fresno, CA taught young people 
from very low-income neighborhoods on-air, production and leadership skills.  They covered the 
immigrant Dreamers movement, college and career planning, school funding issues, work and 
jobs, restorative justice, domestic and street violence prevention, mental health, poetry, music 
and arts – supported by the David and Lucile Packard Foundation and The California 
Endowment.  Eduardo Velasquez, age 18, mirrored his peers’ reflections of the training, 
expressing that he appreciated gaining a greater understanding of the community, becoming 
knowledgeable about audio engineering, working in collaboration as an effective team, and 
supporting and seeing one another’s growth. 
 
Closing the Digital Divide – in collaboration with the California Emerging Technology Fund 
and some 20 organizations in CA, a successful campaign to bring marginalized families on-line. 
 
The Affordable Care Act – Major focus on how to enroll, how to get help, benefits, penalties, 
how to access expanded Medi-Cal/Medi-Caid and clinics – supported by the California 
Endowment and the Blue Shield of California Foundation. 
 
Raíces - Art Moments on Radio highlighting master traditional artists, new artists fusing new 
and old, and artists passing on their craft  - supported by the James Irvine Foundation, the 
National Endowment for the Arts and the California Arts Council. 
 
National Endowment for the Arts Heritage Fellows Series – interviews with these national 
treasures and highlights from creative lives. 
 
School Discipline – California efforts for alternatives to school Zero Tolerance policies 
including implementation of restorative justice approaches.  Radio Bilingüe also provided on-air 
platforms for dozens of partner organizations in Fresno and Salinas on this topic as well as 
increasing the graduation rate among Latinos, increasing parent's participation in schools; 
parent's rights to get school information and interpreters; and a special remote with coverage of 
Kern County’s school board candidates debate – supported by The California Endowment. 
 
Voy Contratado – Series on rights and experiences of Mexican migrant contract workers to 
prevent fraud and abuse, in partnership with Centro de los Derechos del Migrante – supported by 
the John D. and Catherine T. MacArthur Foundation. 
 
Drought Assistance – Critical series with information and resources to the thousands of 
farmworkers and others in California suffering in the historic drought. 
 
KXJT – Assisted the Colonias Unidas women’s self-help collective in Rio Grande City, Texas, 
to get their new non-commercial radio station, KXJT, on air, supported by the Ford Foundation. 
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3.  What	  impact	  did	  your	  key	  initiatives	  and	  partnerships	  have	  on	  your	  community?	  
Describe	  any	  known	  measureable	  impact,	  such	  as	  increased	  awareness,	  learning	  or	  
understanding	  about	  particular	  issues.	  	  Describe	  indicators	  of	  success,	  such	  as	  
connecting	  people	  to	  needed	  resources	  or	  strengthening	  conversational	  ties	  across	  
diverse	  neighborhoods.	  	  Did	  a	  partner	  see	  an	  increase	  in	  requests	  for	  related	  
resources?	  Include	  feedback	  from	  partners	  or	  persons	  served.	  
 
Sample 2014 quotes from listeners and community partners: 
 
“I was not going to vote because I am disillusioned with politics.  However, I was encouraged by 
someone at church to vote, and then, I voted because I listened to Radio Bilingüe on how the 
process works, on the program “Ve y Vota” (Go and Vote).  That is how I came to vote.” – 
Francisco, Listener, Visalia, California 
 
“I always listen to Radio Bilingüe and I especially enjoyed your recent election coverage, even 
though I was upset about the results.” – Dora, Listener, Earlimart, CA 
 
“It has been my pleasure to partner in an ongoing manner with Radio Bilingüe.  Throughout our 
partnership, Radio Bilingüe has demonstrated the ability to reach audiences that CCHI could 
never have reached alone to support and advance culturally and linguistically-competent health 
education coverage, enrollment, retention, and utilization strategies. (The programming 
partnership was) successful in reaching thousands of listeners, dispelling common myths and 
concerns, overcoming barriers to getting enrolled, and ultimately getting more Latino 
Californians enrolled in coverage.” – Suzie Shupe, Executive Director, California Coverage and 
Health Initiatives 
 
“Radio Bilingüe identifies with poor, humble people and immigrants.  It is a blessing and a 
reflection of what is going on here.” – Angel, Listener, Crystal City, TX 
 
“Radio Bilingüe is one of the few public stations that really lives up to its mission with its mix of 
information, music and PSA’s.” – Rosa, Listener, Merced, CA  
 
“I look for Radio Bilingüe wherever I drive in the U.S.  I fell in love with it after listening to 
Línea Abierta.” - Daniel, Listener, Ontario, CA 
 
“Congratulations on the good work you do, especially in these turbulent times.  Radio Bilingüe 
does a very important job for Latinos.” - José, Listener, Calistoga, CA 
 
4. Efforts	  made	  to	  investigate	  and/or	  meet	  the	  needs	  of	  minority	  and	  other	  diverse	  
audiences.	  Note	  if	  you	  regularly	  broadcast	  in	  a	  language	  other	  than	  English.	  
 
This is our core work.  Radio Bilingüe is the only nationally supported CPB radio station in the 
country that consistently provides reporting and information 24/7 to Latinos, immigrants, farm 
workers, indigenous Mexican groups and other underserved audiences primarily in Spanish, 
English and Mixteco. 
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5. Access	  the	  impact	  that	  CSG	  funding	  had	  on	  your	  ability	  to	  serve	  your	  community.	  	  
What	  were	  you	  able	  to	  do	  with	  your	  grant	  that	  you	  wouldn’t	  be	  able	  to	  do	  if	  you	  
didn’t	  receive	  it?	  
	  
The CSG grant provides Radio Bilingüe with critical operational support that allows us to 
provide invaluable and authentic information to Latinos.  Because our listeners are low-income, 
we primarily rely on the support of nonprofit independent foundations, beyond CPB, to maintain 
our service.  These foundations, however, are usually more inclined to support programming that 
meets critical audience information needs, but not industry costs, like the tower leases, 
equipment purchases, transmitter upkeep.  Thus, the CSG fulfills important operational costs that 
are fundamental to fulfilling our mission.  
 
 
 
 


